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This book outlines all the methods for 
conducting research—both active and 
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phones and social media. It explains 
the ways in which media audiences are 
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account in media planning, advertising 
sales and social development campaigns. It shows how datasets are analysed and 
used. The statistical theories behind good quantitative research are explained in simple 
and accessible language. 
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Dr Graham Mytton is an Independent media research consultant and 
trainer based in Dorking, UK. He began his media research career 
in Tanzania as a student in 1967. He carried out extensive audience 
research for his doctoral thesis on the role of mass media in nation-
building in that country. He has carried out extensive research projects 
in Africa and Asia including national surveys in Gambia, Sierra Leone, 
South Sudan and East Timor. He has led training programmes in media 
research in 37 countries. He is the author of several books and articles 
on audience research, broadcasting history and African media.

Dr Peter Diem studied Law and Political Science in Austria and in the 
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ORF, the public service network of Austria. He was head of the audience 
research department of ORF until 1999.
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independent online field provider for the market research sector in 
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than 10 years at Unilever and KPMG Consulting, in international business 
development functions.
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