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MONDAY  30 MARCH, 2009
	Time
	Room
	Activity
	
	

	10.45
10.45
11.40

11.45
	Foyer
Pavilion
C1.03
	Registration

Tea and coffee
Welcome
Chair: Tarik Sabry

Opening plenary roundtable with representatives of the CAMRI areas (African, Arab, Audiences) – David Gauntlett, Winston Mano, Naomi Sakr, Daya Thussu 

	
	

	13:00
	Pavilion
	Lunch
	
	

	14:00-15:30
	See 

Panel 

Number
	Panel A1 – C2.14

Conceptualising African and Arab Media audiences 


Chair: Maria Way
Networked Audiences, Networked Communication & the Public Sphere in the Middle East

Jon Anderson, Catholic University of America

Anthropology department

Language and the political audience: an exploratory study Monica B. Chibita, Department of Mass Communication, Makerere University, Uganda
Biography, media consumption, and 

identity formation, Larry Strelitz, Rhodes University, South Africa
Conceptualising audiences in post-apartheid South Africa Kristin Skare, Oslo University College, Norway 


	Panel B1 - C2.15

Transforming Audience Contexts
Chair: Anthony McNicholas
Reading corruption news stories in Nigeria 

Dhikru Adewale Yagboyaju, Obafemi Awolowo University


Rethinking audience research in Uganda
Nassanga Goretti Linda, Makerere University, Uganda 
Media audience reach in Mozambique

Helge Ronning, University of Oslo, UK
Algerians viewing Turkish TV 

Laeed Zaghlami, Algiers University, Algeria                                                                                                      
	Panel C1   - C2.07

New Media Audiences– I  



Chair: Anastasia Kavada
New media and audiences 
Aditi Raghavan, Northwestern University, USA

Citizens’ uses of SMS and weblogs 

Dumisani Moyo, Witwatersrand University, South Africa
Internet and civic engagement in UAE

Azza Abdel-Azim Mohamed, UAE University, UAE
Internet Café Users in Cairo and Amman

Deborah Wheeler and Lauren Mintz, Centre for Middle East and Islamic Studies, US Naval Academy, USA




	
15:30-16:00
	
[image: image1]Pavilion
	
	Tea/Coffee
	

	16:00-17:00
	Large Lecture Theatre
	Keynote Speaker (1)
	Chair: Winston Mano

“On African Audiences”
Karin Barber, Professor of African Cultural Anthropology, FBA, University of Birmingham, UK


	

	17:00-18:30
	Pavilion
	
	Welcome reception

	


TUESDAY 31 MARCH

	Time
	Room
	Activity
	
	

	9:00-9:30
	Foyer
	Registration
	
	

	9:30

11:00
	See Panel number
	Panel A2 -  C2.14

Arab and African television viewers 



Chair: Daya Thussu
TV pop idol audiences in South Africa

Martin Nkosi Ndlela, Hedmark University College, Norway 

Egyptian Female Soap Audiences 

Aliaa Abdel Aziz Dawoud, University of Westminster

News media consumption by Egyptian journalists

Augusto Valerini, Universita di Bologna, Italy 
Inscribed African film audiences

Maathias De Groof, University of Antwerp, Belgium



	Panel B2 -  C2.15

Diasporic African and Arab media  audiences



Chair: Anthony McNicholas
Users of Africa phone cards in the US

Andrews O. Birikorang and Basetsana M. Maposa, Ohio University, USA

Diasporic Newspaper audiences in France

Gloria Awad, University of Artois, Belgium

Users of BBC ‘Have Your Say’ Website

Ola Ogunyemi, University of Lincoln, UK

Virtual Ethiopian diaspora Terje S. Skjerdal, Gimlekollen School of Journalism & Communication, Norway
	Panel C2.07
New Media Audiences in– II  


Chair: Naomi Sakr
Internet usage vs. traditional media among university's students in the United Arab Emirates

Khayrat Ayyad, University of Sharjah, UAE


The use of YouTube as a tool of resistance during the “Black Saturday” in Sidi Ifni, Morocco 

Mohamed Ben Moussa, Concordia University, Canada


Web 2.0 Al Jazeera online audiences

Mohammed Abdul-Mageed, Indiana University, USA

Knowing the audience/Knowing the red lines
Fatima el Issawi, Open University UK



	11:00-11:30
	Pavilion
	Coffee break
	
	

	11:30-12:30
	LLT
	Keynote Speaker  (2)


	The holy spitting man: modernness and the impasse of Arab thought

Tarik Sabry, CAMRI, University of Westminster
	

	12.45-14:00
	Pavilion
	LUNCH
	
	

	14:00-15:30
	See Panel number
	Panel A3  C2.14
Newspaper readers in African and Arab regions

Chair:
Helge Ronning


Letters to the editor in Kenyan newspapers
Inyani Simal, Masinde Muliro University of Technology, Kenya

Newspaper readership: A case study in the  Sultanate of Oman 

Jahangir Khan, Sur College of Applied Sciences, Oman
The influence of Nigerian newspaper coverage on Nigerians’ perceptions of Arabs 

Lawrence Adegoke, University of Ibadan, Nigeria

Ordinary Zimbabweans read media representations

Zvenyika Eckson Mugari, Midlands State University, Zimbabwe


	Panel B3  C2.15
Radio listeners in non-Western Contexts


Chair: Wallace Chuma
Talk radio as a forum for democratic deliberation: Evidence from a Ugandan audience analysis
George Lugalambi, Makerere University, Uganda

ANC “Radio Freedom”: Listenership in Apartheid South Africa

Sekibakiba Peter Lekgoathi, University of the Witwatersrand, RSA

Radio listeners in post-conflict Liberia

Christoph Spurk and; Sharon Lopata, Zurich University of Applied Sciences, Switzerland
The uses of broadcast media in Southern Africa

Mustapha Taha, Americans University of Sharjah, College of Arts and Sciences, UAE



	Panel C3  C2.07
Film audiences in Arab and African countries


Chair:
Dumisani Moyo
The Family Legac

Jane Thorburn, Journalism and Mass Communication, University of Westminster, UK 
PanAfrican film audiences in London

Keith Shiri, Africa at the Pictures, UK 

Googling Nollywood: The online audience of the Nigerian video film

Ikechukwu Obiaya, Pan-African University
, Nigeria

Tanzanian video films: From love, conflict, mediation to reconciliation

Vicensia Shule, Johannes Gutenberg Universität, Germany


	15:30-16:00
	Pavilion
	TEA

	
	

	16:00-17:30
	See Panel number
	Panel A4 – C2.14

Transforming Audiences and Contexts

Chair: Nkosi Ndlela
The online media audience in UAE

Wail Ismail, A. Barry, University of Sharjah


24 hours and Obama: A study of viewers in Nigeria

Oyewo Oyeyinka, Ibadan University, Nigeria

Audiences for Islamicist media in Egypt

Carola Richter, University of Erfurt, Germany

Egyptian child internet users Hebatallah El 
Semary, UAE University
Ghanaian video film audiences 
Kimberly E. Casteline, University of Colorado, USA


	Panel B4 – C2.15

Regulation, ICTS and Audiences

Chair: Maria Michalis
Deregulation of the Audiovisual Industry  in Morocco and its Effect on Audiences 

Mariona Codinach Fossas, University of Barcelona, Spain


SMS technology and Namibian media freedom

Robin Tyson, University of Namibia


Focus Groups in Jordan and Syria

Manal Mazahreh, Petra University, Jordan
Use of ICTS in Education

Philip Butler, London University, UK
	Panel C4 – C2.07

Changing Audiences 

Chair: Jon Anderson
Internet use by youths in Oman Pradeep Kumar AV Sur college of Applied Sciences, Oman


Music consumption in SA 
Stenford Matenda, Walter Sisulu University, SA

Representation of Arabs in Post 911 Hollywood Movies Olawuyi E. Adebisi, University of Ibadan, Nigeria

Omani Youth audiences’ perceptions of foreign media

Suhil Sharma, Dept. of Communication Studies, 

Sur College of Applied Sciences 

Sultanate of Oman


	17:30-18:30
	Pavilion
	RECEPTION
	
	


MONDAY 30 MARCH cont.








